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The study of factors affecting the socio-psychological climate
in the labor collective of a pharmacy institution

Aim. To study the theoretical foundations of the socio-psychological climate of a pharmacy institution and deter-
mine the factors affecting it.

Materials and methods. The methods of generalization, analysis and synthesis, content analysis were used in
the study. An expert survey was used to determine the factors affecting the socio-psychological climate in the phar-
macy. All members of the staff working in the pharmacy took part in the survey. The total number of respondents who
participated in the expert study was 563 pharmacists. The study covered all regions of Ukraine. The results of the survey
are significant and consistent.

Results and discussion. The approaches to defining the essence of the “socio-psychological climate” concept
have been studied. The generalized definition of “socio-psychological climate of a pharmacy institution” can be defined
as the mood and relationships developed in the labor collective and manifested as a set of psychological conditions
that promote or hinder joint activities and the personal development of each employee. Factors affecting the socio-
psychological climate in the labor collective of the pharmacy have been studied.

Conclusions. The socio-psychological climate is the result of joint activities of members of the labor collective
and their interpersonal interaction; it is manifested itself in the mood and opinions of the team, well-being and assess-
ments of the pharmacist’s living conditions in the team and expressed in relationships related to work and the solution
of common tasks.
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H. B. AHOpieHko
HauioHanbHun bapmaveBTuyHMIi yHiBepcuTeT MiHicTepcTBa OXOPOHW 340POB’A YKpaiHu

DocnigxeHHs cdphakTopiB BNIMBY Ha COLianbHO-MCUXOSIONiYHUN KIiMaT y TPyAOBOMY
KONEeKTUBI anTe4yHoro 3aknaay

MeToto po6OTH € BNBYEHHS TEOPETUYHUX 3acaz CcoLiarnbHO-MCUXOMNOriYHOro KriMaTy anTe4YHoro 3aknagy Ta Bu-
3Ha4YeHHs1 haKkTopiB BMMBY HA HBOTO.

Matepianu Ta meToam. Y JOCNIMKEHHI 3aCTOCOBYBaNv METOAW y3aranbHEHHs, aHanidy Ta CUHTE3Y, KOHTEHT-aHaniay.
[ns BM3HaYeHHS hakTopiB BNAMBY Ha COLianbHO-NCUXONOrIYHMIA KNiMaT B anTe4HOMY 3aknaji 3acTOCOBYBasn eKc-
nepTHe onuTyBaHHA. B onuTyBaHHi 6panu y4acTb yci UneHu KoneKTuBY, SKi NpaLtoloTb y 3aknagi. 3aranbHa KinbkicTb
pecnoHaeHTiB cknagae 563 dapmaueBTu. [JocnigkeHHs OXOnntoBarno BCi perioHn YkpaiHu. Pe3ynbsratin onuTyBaHHA
€ 3HaYyLUMK Ta 36DKHUMMU.

Pe3ynbTaTh Ta ix 06roBopeHHs. [ocnigkeHo Niaxoam OO BU3HAYEHHS CYTHOCTI AediHilii «couianbHO-NCnxono-
riYHUIM KNimMaT». Y3aranbHeHy gediHilito «couianbHO-NCUXONOMNYHUIA KNiMaT anTe4yHoro 3aknagy» MoXHa BU3Ha4YuUTU K
HaCTpIW Ta BiAHOCWHM, LLO CKranucsa B TPY4OBOMY KOMEKTUBI i SKi MPOSABNSAOTLCA SIK CYKYMHICTb MCUXOMOMiYHUX YMOB,
LLIO CcnpusoTb abo nepeLLKomKaoTb CiMbHIN AISILHOCTI N PO3BUTKY OCOBMCTOCTI KOXKHOTO cniBpobiTHUKa. [ocnimxkeHo
drakTopn BNMBY Ha couianbHO-NCUXOMOrYHUI KIiMaT y TPYOOBOMY KOSIEKTUBI anTeYHOro 3aknagy.

BucHoBku. CouianbHO-NCMXOMNOriYHUIA KNiMaT € pe3ynbTaToM CrifnbHOI AiSNbHOCTI YNEHIB TPYAOBOrO KONEKTUBY
Ta ix MkocobuUcTicHOT B3aemopii, L0 NPOSIBNSETLCSA B HACTPOI | JyMKax KONMEKTUBY, CAMOMNOYYTTi 1 OL[iHKax YMOB XUT-
TA papmaLeBTa B KOMEKTUBI Ta BUPaXaeTbCHA y B3AaEMUHAX, NOB’A3aHNX 3 NPOLECOM MpaLi i BUPILLEHHSM 3aranbHuX
3aBaHb KOIEKTMBY.

Knroyoei crioga: couyjanbHo-rcuxonoaiyHul kniMmam; anmeyHull 3aknad; mpydosull Konekmus; ¢ghakmopu
srinusy; hapmayesm

H. B. AHOpueHko
HaunoHanbHbIN hapmaLueBTUyYecknii yHmBepceuteT MnHucTepcTea 3gpaBooOXpaHeHnst YKpanHbl

UccnepoBaHue (baKTOpOB BJINAHUSA Ha COLMANbHO-NCUXONOrMYeCKUM Knumar
B TPyAOBOM KOJJieKTuBe anTe4yHoro saBegeHus

Lenbto paboThkl SBNSETCS U3y4YeHNE TEOPETUHECKNX OCHOB COLMANbHO-MCMXOMNOrMYEcKoro Knmmara anTe4yHoro
3aBefeHuns 1 onpegeneHne pakTopoB BANAHUS Ha HEro.

Martepwuansl u meTtoabl. B vccnenoBaHum npuMeHsnNMch MeTodbl 0600LLEHUS], aHanM3a U CUHTE3a, KOHTEHT-aHanm3a.
[na onpenenennst pakTopoB BAUSHUSA HA COLMANbHO-NCUXOMOMMYECKUIA KNMMaT B anTe4YHoOM 3aBedeHMU UCMOoSb30-
Barcs aKCnepTHbI onpoc. B onpoce y4actBoBanu Bce YneHbl KONnekTnea, pabotatwme B 3aBegeHnn. ObLiee konu-
4YeCTBO PEeCNOHAEHTOB cocTaenseT 563 papmauesTa. ViccnegosaHne oxeaTbiBano BCe pervoHbl YkpavHbl. Pesynbra-
Thl OMPOCA 3HAYNMBI.
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PeSy.ﬂbTaTbI n nx OGCY)KAEHVIG. MccnepoBaHbl nogxoapl K onpeaeneHno CyLHOCTU NOHATUA «counaribHO-NCMXO-
JIOTMYECKUIA KNumar». 0606Ll.leHHyl'O D,erMHVILWII-O «COUMNanbHO-NCUXONOMMYEeCKUn KNUMaT anTe4YHoro yypexgeHunar»
MOXXHO onpeaennTb Kak HaCTpoeHMe 1 OTHOLLIEHUSA, CNOXXNBLLMECA B TPYAOBOM KOMNEKTUBE U NPOABMNAIOLLINECA KaK COBOKYM-
HOCTb NCUXOJ10rNM4YeCKnx yCJ'IOBVIIZ, CI'IOCOGCTByIOLLlVIX nnn nNpenaATcTBYOLWNX COBMECTHOW OeATENbHOCTU 1 pasBnTUIoO
JNIMYHOCTU KaXaoro coTpyaHuka. VcenenoBaHbl (*)aKTOpr BNUSHUS HA COLMaribHO-NCUXOMNOrMYECKUI Knmmar B TPyAo-

BOM KONJeKTnBe anTe4yHoro ydypexaeHus.

BbiBoabl. CoLmanbHO-NCUXONOrMYecknii Knumar siBrsieTcst pesynbratom COBMECTHOWN AEATENbHOCTM YNEHOB TPY-
[0BOr0 KOMMEKTMBA Y UX MEXITMYHOCTHOMO B3aMMOOENCTBUSA, YTO npoaABnAeTCcA B HACTPOEHNUN U MHEHUAX KONMNEeKTuBa,
CaMO4yBCTBUN U OLEeHKax YCJ'IOBI/II7I XU3HU qaapmau,eBTa B KONnneKkTuBe N BbipaXaeTcqa B OTHOLUEHUAX, CBA3AHHbIX

C NpOoLLECCoM TpyZa 1 pelueHnem obLMX 3a4a4 KOmmekTuea.

Knrodeenble cnoea: coyuarnbHO-CUXono2uyeckull Knumam; arnmeqyHoe y4ypexoeHue; mpy0osol Komnnekmus;

ghakmopsI enusiHUS; ghapmayesm

Introduction. At the present stage of development
of the health sector the changes in the management and
organization of a pharmacy institution are of great im-
portance. This is reflected in the concepts and programs
of the healthcare reform taking place in the country and
due to the emergence of new technologies for the treat-
ment of diseases and original medicines and the require-
ments of the COVID-19 pandemic.

The inability of the existing pharmacy manage-
ment system to solve current problems is manifested
in the inability to solve new problems caused by ra-
pid changes in the external environment. In addition,
the constant increase in the number of social tasks fa-
cing a pharmacy institution leads to further complica-
tion of management problems. And the complexity of
the tasks increases the burden on the head of the phar-
macy, causes unexpected problems that need to be ad-
dressed urgently.

The aim of the work was to study the theoretical
foundations of the socio-psychological climate of a phar-
macy institution and determine the factors affecting it.

Materials and methods. The methods of generali-
zation, analysis and synthesis, content analysis were used
in the study. Sociological surveys were used to determine
the factors affecting the socio-psychological climate in
the pharmacy. All members of the staff working in the phar-
macy institution took part in the survey. The total num-
ber of respondents who participated in the expert study
was 563 pharmacists. The study covered all regions of
Ukraine. The results of the survey are significant and
consistent, so that the concordance coefficient is equal
to 0.81, the calculated y-Pearson test exceeds the tabu-
lar value taking into account the number of freedoms
and the level of significance (p = 0.05).

Results and discussion. The result of the pharmacy
is the provision of pharmaceutical services and pharma-
ceutical care. This is due to the interaction of pharma-
cists with visitors who need this help and are active ele-
ments of the external environment that respond to any
changes, directly affect the process of the professional
activity and become a participant in this process. This,
in turn, is reflected in the ethical values and principles,
on which the labor collective operates, and the role of
the pharmacist in the process of providing pharmaceuti-
cal care.

Loss of trust in the pharmacist leads to loss of trust
in the pharmacy and its reputation. Therefore, the pro-
fessional activity of a pharmacist should be based on va-

lue orientations that are reflected in relation to visitors,
colleagues and attitudes towards themselves. It should
be noted that the psychological state of the pharmacist,
his/her ability to work, and, therefore, the quality of ser-
vice to pharmacy visitors is significantly affected by inter-
personal relationships and conflict situations developed
in the staff of the pharmacy. Thus, the socio-psychologi-
cal climate is a complex psychological characteristic that
reflects the state of relationships and the degree of
the employee satisfaction with the organization of work,
relationships with other members of the labor collective
and the general level of organization of activities in the phar-
macy. In modern psychological practice, there are four ap-
proaches to determining the nature of the socio-psycho-
logical climate:

* the climate as a socio-psychological phenomenon
and the state of collective consciousness [1-4];

* the climate as a general emotional and psychologi-
cal mood of a group of people [5-6];

» the climate as a style of relationships between people
who are in direct contact [7-9];

» the climate as a term of social and psychological com-
patibility of group members, their moral and psycho-
logical unity, cohesion, the presence of universal
opinions, customs and traditions [10-11].

The most commonly used concepts of the socio-psy-
chological climate are given in Table.

In general, the definition of the “socio-psychological
climate of a pharmacy institution” can be defined as the mood
and relationships developed in the labor collective and
manifested as a set of psychological conditions that pro-
mote or hinder joint activities and the personal develop-
ment of each employee based on interpersonal relation-
ships, a system of attitudes, orientations and expecta-
tions of members of the labor collective in relation to
each other, due to the content and organization of the pro-
fessional activities and the values which their communi-
cation is based on.

The socio-psychological climate of the labor collec-
tive is a quantity, on the one hand, constantly changing,
and on the other, it is in a certain stable state. At the same
time, qualitative changes in the psychological atmosphe-
re of the labor collective cause a transition to a different
socio-psychological climate. The study of scientific pa-
pers [16-22] showed that the factors affecting the socio-
psychological climate should be combined into two groups:
macro-environmental factors and micro-environmental
factors (Fig. 1).
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Table

Approaches to the “socio-psychological climate” definition

Scientist

Definition

E.S. Kuzmin [1]

The psychological climate reflects the nature of relationships between people, the prevailing
tone of public mood, the level of management, conditions and features of work and leisure
in a particular team

B.F. Lomov [12]

The psychological climate is a system of interpersonal relations, psychological in nature
(sympathy, antipathy, friendship); psychological mechanisms of interaction between people
(imitation, empathy, assistance); the system of mutual requirements, general mood, general
style of the joint work activity, intellectual, emotional and volitional unity of the labor
collective

V. M. Shepel [7-8]

The socio-psychological climate is emotional coloring of psychological relations of the team
members, arising on the basis of their relationships, sympathy, coincidence of characters,
interests and inclinations

M. M. Obozov [2, 13]

The climate is a reflection of a complex of phenomena in the minds of people associated
with their relationships, working conditions, methods of stimulating it

A. N. Lutoshkin [6]

The climate is the mood of a group of people

B.D. Parigin [9, 14]

The socio-psychological climate is the style of relationships between people who are

in direct contact with each other, that is, in the process of the climate formation a system
of interpersonal relationships is formed, it determines the social and psychological
well-being of each member of the group

O. N. Kosolapov,
L.N.Kogan [10-11]

The climate is the social and psychological compatibility of the members of the group,
their moral and psychological unity, cohesion, the presence of universal opinions,
customs and traditions

R.H. Shakurov [15]

The psychological climate is considered, first, from the psychological side, which is revealed
in the emotional, volitional, intellectual states and properties of the group, and the
socio-psychological side, which is manifested in the group psychology integrative

features that are important for maintaining its integrity and functioning the independent
association of people

K. K. Platonov [3]

The socio-psychological climate is a property of the group determined by interpersonal
relationships, creating a stable group mood and thoughts, which the degree of activity

in achieving the goals of the group depends on

Socio-psychological climate

[

Macroenvironment Microenvironment
[
v v
v Objective Subjective

— economic situation;

— political situation Formal
in the country; structure

— legal factors;

— socio-demographic
situation in the country;

— regional factors; — formal structure; triendly relations:
— ethnic factors; — leadership style; - mendy Te @ 'O:SI’ el
— relations with public — official relations: — personal psycnologica
- . qualities of the employee;
authorities, etc. — psychological culture;

v

Informal

structure

— informal contacts;

— psychological compatibility

— status in the team, etc.
of members of the team, etc.

Fig. 1. Factors affecting the socio-psychological climate in the labor collective of the pharmacy
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Fig. 2. Distribution of macro-environmental factors affecting the socio-psychological climate of the pharmac

The factors of the macroenvironment that affect
the socio-psychological climate identified on the basis
of a questionnaire of pharmacists, include:

» state of public relations (X1) (8.6 points);
* socio-psychological atmosphere in the society (X2)

(9.1 points);

*  socio-political situation in the country (X3) (8.3 points);
socio-demographic situation in the country (X4)
(6.5 points);

economic situation in the country (X5) (9.5 points);
regional factors (X6) (5.7 points);

ethnic factors (X7) (4.4 points);

features of public administration (X8) (7.9 points)
(Fig. 2).

These factors are external to a particular pharmacy,
but their impact on the mood of the labor collective is
quite significant.

The factors of the microenvironment (the level of
the pharmacy) have much more influence on the socio-
psychological climate. They include the employee’s ma-
terial and spiritual component in the labor collective.
These factors are divided into objective and subjective.

-
o

9.2

8.4

7.7

Weighted average score
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-

o

Y1 Y6 Y5

Objective factors of the microenvironment that affect

the socio-psychological climate of the pharmacy include:

» features of material and economic working condi-
tions (Y1) (9.2 points);

» technological working conditions (Y2) (4.9 points);

» technical conditions of work (Y3) (5.5 points);

» sanitary and hygienic working conditions (Y4) (6.8 po-
ints);

» organizational and managerial working conditions

(Y5) (7.7 points);

» degree of satisfaction of employees with these as-

pects (Y6) (8.4 points) (Fig. 3).

The subjective factors of the microenvironment that
affect the socio-psychological climate of the pharmacy
include socio-psychological factors, both formal and
informal.

Formal factors affecting the socio-psychological cli-
mate of the pharmacy consist of:

» official relations between members of the labor col-
lective (Z1) (3.9 points);

» organizational relations between members of the labor
collective (Z2) (7.3 points);

5.5

4.9

Y4 Y3 Y2
Factor

Fig. 3. Distribution of objective factors of the microenvironment that affect the socio-psychological climate of the pharmacy
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Fig. 5. Distribution of subjective informal factors affecting the socio-psychological climate of the pharmacy

» official roles of staff members (Z3) (4.6 points);

» statuses of members of the labor collective (Z4)
(6.5 points);

» features of the formal structure in the team (Z5) (5.8 po-
ints);

* leadership style (Z6) (9.4 points);

* psychological culture of leaders (Z7) (8.7 points);

» psychological culture of employees (Z8) (8.1 points)
(Fig. 4).
Informal factors affecting the socio-psychological

climate of the pharmacy include:

» friendly relations (C1) (9.5 points);

cooperation (C2) (7.4 points);

mutual help (C3) (6.3 points);

conflicts (C4) (8.3 points);

psychological features of each member of the labor

collective (C5) (7.1 points);

* psychological compatibility (C6) (9.1 points);

* emotional attitude of employees to their work (C7)

(5.2 points);

» relations between subordinates and management (C8)

(8.8 points) (Fig. 5).

Thus, the main factors affecting the socio-psycho-
logical climate in the labor collective are: the content of
work, the degree of employee’s satisfaction with work,
working and living conditions, the nature of interper-
sonal relationships with colleagues, leadership style, per-
sonality and satisfaction; the formation of a favorable
social psychological climate depends on the factors af-
fecting it.

Conclusions and prospects for further research.
The approaches to defining the essence of the “socio-
psychological climate” concept have been studied. It has
been determined that the socio-psychological climate is
the result of joint activities of members of the employees
and their interpersonal interaction; it is manifested itself
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in the mood and opinions of the team, well-being and
assessments of the pharmacist’s living conditions in the team
and expressed in relationships related to work and the so-
lution of common tasks.

Factors affecting the socio-psychological climate in
the labor collective of the pharmacy are grouped into
two groups: macro-environmental factors and micro-

environmental factors. Micro-environmental factors, in
turn, are divided into objective and subjective. The sub-
jective factors of the microenvironment affecting the so-
cio-psychological climate of the pharmacy include so-
cio-psychological factors, both formal and informal.

Conflict of interests: the author has no conflict of
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